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— The Columbia Journalism Review was founded in 1961 under the auspices of the Columbia
University Graduate School of Journalism and is based at the school on the Morningside Heights
campus.

— [t was established “To assess the performance of journalism...to help stimulate continuing
improvement in the profession, and to speak out for what is right, fair and decent.” Then, as
now, the task was to encourage excellence in journalism in the service of a free society.

— The print magazine is published six times a year: January/February, March/April, May/June,
July/August, September/October, and November/December. Its Web site, CJR.org, publishes
fresh content every day, via five online desks: politics (Campaign Desk); business (The Audit);
science, health, and the environment (The Observatory); news innovation (The News Frontier);
and media news and criticism (Behind the News).

— CJR’s chairman is Victor Navasky; vice-chairman, Peter Osnos; deputy publisher, Dennis
Giza; and director of strategic initiatives, Janine Jaquet.

—CJR’s executive editor is Mike Hoyt; managing editor/print, Brent Cunningham; managing
editor/Web, Justin Peters.

— Readers of the print magazine are those interested in the quality and the future of news,
including journalism professionals. Our print circulation is about 18,000. Monthly average
unique visitors to the Web site are 165,000.

— Major funding for CJR has come from: Cabot Family Trust, Carnegie Corporation of New
York, Ford Foundation, Kingsford Capital Management LLC, John S. and James L. Knight
Foundation, Joan Konner, David Laventhol, The John D. and Catherine T. MacArthur
Foundation, Open Society Institute, James H. Ottaway Jr., Rockefeller Brothers Fund,
Rockefeller Family Fund, Winokur Family Fund, and others. CJR also receives generous
support from its readers.

— To Subscribe: Order online at http://www.cjr.org/subscribe/, or call 888-425-7782 (888-4
CJR SUB).




